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Methodology for Study on Water and Sugar-Sweetened Beverages Consumption among Secondary Schools in Aruba
Participants
The sample consisted of 398 adolescents in the ninth grade enrolled in six public secondary schools in Aruba. Boys and girls represented the sample equally: 50.5% were girls. The participants’ age ranged from 14 to 18 years, with a mean age of 15.5 (SD = .92). 
Procedure
	We obtained active informed consent from the head of the Aruban educational inspection, the school boards, and the principals of the participating schools. The six schools were selected based on location to cover various island districts. With permission from the principals and classroom teachers, parents received a letter with detailed information about the research, allowing them to indicate whether they preferred their child not to participate (passive informed consent). Adolescents themselves provided active consent before the questionnaires were distributed in the classrooms. 
Out of 432 adolescents, one caretaker declined the participation of their child in the study, 11 adolescents themselves declined to participate, and 21 adolescents were absent on the day of the data collection. Therefore, the final sample consisted of 398 participants. The data was collected in November 2015. Participants completed a paper-and-pencil questionnaire in Papiamento or Dutch, which are the official languages of Aruba. This study received approval from the Ethics Committee of the Faculty of Social Sciences at Radboud University (ECSW2014-1003-203). 
Measures
Demographic Information
Participants were asked to indicate their sex, date of birth, the language used most often at home with family members, country of birth, number of years living in Aruba if not born in Aruba, and the country of birth of their mother and father.
Family Affluence
Family affluence was assessed with four items based on Boyce et al. (2006). Participants were asked: (1) “Does your family (mother, father, caretaker, brother(s), sister(s)) own a car, van, or truck?” The answer categories were: 0 = no, 1 = yes, one, 2 = yes, two or more. (2) “Do you have your own bedroom for yourself?” Answer categories: 0 = no, 1 = yes. (3) “During the past 12 months, how many times did you travel away on holiday with your family?” Answer categories: 0 = not at all, 1 = once, 2 = twice, 3 = more than twice. (4) “How many computers and laptops does your family own?” Answer categories: 0 = none, 1 = one, 2 = two, 3 = more than two.
Figure Rating
Perceived current and ideal adolescent figures were assessed with the Children’s Figure Rating scale consisting of two items (Tiggemann & Wilson-Barrett, 1998). Participants were asked (1) to choose the drawing that is most like their own figure and (2) to choose the drawing of the figure they would most like to look like. Response scales of nine-figure drawings were used, ranging from 1 = very thin to 9 = obese. 
Thirst Level 
To assess the extent to which participants felt thirsty before filling out the beverage consumption-related questions, they were asked to indicate how thirsty they felt at that moment (Bevelander et al., 2012). A four-point response scale was used with answer categories ranging from 1 = not thirsty to 4 = very thirsty 
Water and Sugar-Sweetened Beverages Consumption  
Water consumption was assessed with two items. Participants were asked how much water they drank on (1) a normal school day and (2) a normal weekend day. Averaging these two items resulted in a total score for water consumption. SSBs consumption was assessed with six items. Participants were asked how many glasses of (a) juice, (b) soda, and (c) energy and sports drinks they drank on (1) a normal school day and (2) a normal weekend day. Each category of SSBs was provided with examples of types and brand names. Averaging these six items resulted in a total score for SSBs consumption. Nine-point response scales were used for these eight items, ranging from 0 = zero glasses to 8 = eight glasses or more. To facilitate participants’ estimation of the number of glasses of water and SSBs they drank, they were told that a glass represents a bottle, a can, or a package (Franken et al., 2018; Smit et al., 2016).
Intention to Consume Water and Sugar-Sweetened Beverages 
Participants’ intention was assessed with one item separately for water and SSBs consumption: “Do you intend to drink more water/ sugary drinks (like juice, soda, energy, and sports drinks)?” (Ajzen, 1991; Franken et al., 2018; Smit et al., 2016). Four-point response scales were used for these two items, ranging from 1 = no, certainly do not to 4 = yes, certainly do. 
Attitude towards Water and Sugar-Sweetened Beverages Consumption
Participants’ attitude was assessed with two items separately for water and SSBs consumption. The sentence “I find drinking water/ sugary drinks…” was followed by two sets of response options: (1) 1 = very unpleasant to 4 = very pleasant; (2) 1 = very distasteful to 4 = very tasteful (Ajzen, 1991; Smit et al., 2018; Zebregs et al., 2015). Averaging the two items resulted in a total score for attitude toward water or SSBs consumption, which demonstrated adequate internal consistency (Spearman-Brown rs = .75 and .70, respectively).
Perceived Behavioral Control Regarding Water and Sugar-Sweetened Beverages consumption
Participants’ perceived control was assessed with one item separately for water and SSBs consumption: “Do you think you will succeed in drinking more water/ less sugary drinks?” (Smit et al., 2018; van der Horst et al., 2007). Four-point scales were used for these two items, ranging from 1 = not certain to 4 = very certain. 
Perceived Descriptive Norms of Parents and Friends Related to Water and Sugar-Sweetened Beverages Consumption  
Participants’ perceived descriptive norms of parents was assessed with the following items separately for father and mother, and for water and SSBs consumption: “Does your father/ mother ever drink water/ sugary drinks?” Answer categories ranged from 1 = no, never to 4 = yes, often. Averaging the two items resulted in a total score for perceived descriptive norm of parents regarding water or SSBs consumption. Participants’ perceived descriptive norm of friends was assessed with one item separately for water and SSBs consumption: “How many of your friends drink water/ sugary drinks?” (Franken et al., 2018; Pedersen et al., 2015; Smit et al., 2018). Answer categories ranged from 1 = nobody to 4 = most or all of them.
Perceived Injunctive Norms Related of Parents and Friends to Water and Sugar-Sweetened Beverages Consumption 
Participants’ perceived injunctive norms of parents was assessed with the following items separately for father and mother, and for water and SSBs consumption: “Does your father/ mother approve that you drink water/ sugary drinks?” Averaging the two items resulted in a total score for perceived injunctive norms of parents regarding water or SSBs consumption. Participants’ perceived injunctive norms of parents was assessed with one item separately for water and SSBs consumption: “Do your friends approve that you drink water?” (Franken et al., 2018; Pedersen et al., 2015; Smit et al., 2018). Four-point response scales were used for these six items, ranging from 1 = no, absolutely not to 4 = yes, a lot.
Intrinsic Motivation and Extrinsic Motivation Regarding Water Consumption
Intrinsic motivation and extrinsic motivation to drink water were assessed with items adapted from a scale based on exercising (Markland & Tobin, 2004; Smit et al., 2018). Intrinsic motivation for consuming water was assessed with four items: “Do you drink water because you…” (1) “like it?” (2) “enjoy it?” (3) “think it is pleasant?” and (4) “always do so?” Extrinsic motivation regarding water consumption was assessed with four items: “Do you drink water because …” (1) “you’ll get into trouble with others if you don’t?” (2) “that’s the rule?” (3) “others think you should do so?” and (4) “you don’t want others to get mad at you?” Four-point response scales were used for these eight items, ranging from 1 = not true to 4 = very true. Averaging the four items resulted in a total score for intrinsic motivation or extrinsic motivation, which demonstrated adequate internal consistency (Cronbach’s s = .88 and .69, respectively).
Perceived Social Support for Healthy Drinking 
The perceived social support from friends and family for healthy drinking was assessed with twelve items adapted from a scale on healthy behaviors (Kiernan et al., 2012). Participants were asked how often their (1) friends and (2) family said or did the following: (a) “How often have your friends/ family said that your beverage drinking habits are good?” (b) “How often do your friends/ family drink water with you?” (c) “How often did your friends/ family say to you not to drink sugary drinks (like juice, soda, energy, and sports drinks) when you were tempted to do so?” (d) “How often did your friends/ family say to you not to drink sugary drinks?” (e) “How often did your friends/ family say to you to drink water?” and (f) “How often did your friends/ family offer to drink water with you?” Averaging the six items resulted in a total score for perceived social support for healthy drinking from friends or family, which demonstrated adequate internal consistency (Cronbach’s s = .78 and .67, respectively).
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